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An online survey of 700 Canadians commissioned by the Beef Information Centre (BIC) to gauge consumer attitudes found that 23 
per cent of Canadian adults surveyed have heard of the Meatless Mondays concept. However, only six per cent of individuals 
surveyed actively participate in the campaign. 

Interestingly, seven per cent of respondents said they don’t eat beef to begin with, and less than two per cent reported being 
vegetarian or vegan. From a household perspective, 96 per cent surveyed said they eat beef.

The results of the most recent Canadian beef consumer satisfaction survey are in. Visit http://www.cattle.ca/pdf-
download/811_canadas_2009_beef_consumer_satisfaction_survey.pdf to read more about how consumer satisfaction with the 
tenderness, juiciness and flavour of Canadian beef has changed since 2001.

Steaks and Claims

The Cattlewomen for the Cure golf tournament reported another tremendous fundraising effort this year, raising $45,000 for the 
Children’s Wish Foundation, the group’s 2010 charity of choice.

This year, 144 cattlewomen participated in the annual tournament, held at the Cottonwood Coulee golf course in Medicine Hat, AB. 

Cattlewomen’s board member and CCA staffer Jill Harvie said generous sponsorship from industry, a new putting competition and a 
silent auction contributed to the tournament’s fundraising success. Janet Kanters from the Beef Information Centre (BIC), which 
sponsored a hole, was among the CCA representation at the August 16 tournament. Kathy Keeler, past BIC chief executive, also 
golfed on behalf of BIC. 

All tournament proceeds are donated to the Cattlewomen charity of choice. A new charity is selected each year. The Cattlewomen for 
the Cure golf tournament has, since 2006, raised more than $180,000 for charities. Past recipients included charities with a focus on 
breast cancer, prostate cancer, heart and stroke, and multiple sclerosis.

The Children’s Wish Foundation provides children living with high-risk, life threatening illnesses the opportunity to realize their most 
heartfelt wish.

The Cattlewomen for the Cure funds will help at least five children realize their dreams. 

For more information, visit www.cattlewomenforthecure.com

Cattlewomen for the Cure Raise the Bar, Again


